
About Us

Strategic
 
Priorities

• Innovation to deliver superior connectivity, great entertainment
   and personalized experiences to our customers - any time and
   any place they choose 
• Our people, by investing in and developing our talent
   Operational excellence by optimizing and allocating capital
And we create value for our shareholders through superior organic
growth, opportunistic M&A and commitment to equity returns.
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Fact Sheet
Financials

Revenue:   4$1 4.  billion (1 ) 3$ .6 billion (1 )

Equity Market Cap   $28 0.  billion (3) 4
 

 $4.  billion (3)

Ticker Symbols:    LBTYA  LILA

 LBTYB  LILAB

 LBTYK  LILAK

Shares Outstanding:    117    million  (3)

Total Revenue
$ in billions

$18.2 $18.3
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We put our customers first in everything we do by focusing on:

Liberty Global is the world’s largest international TV and broadband 
company with operations in more than 30 countries across Europe, 
Latin America and the Caribbean. We invest in the infrastructure that 
empowers our customers to make the most of the digital revolution. 
Our scale and commitment to innovation enables us to develop 
market-leading products delivered through next-generation networks 
that connect our 25 million customers who subscribe to over 50
million television, broadband internet and telephony services. We also 
serve over 10 million mobile subscribers and offer WiFi service across 
10 million access points.

We provide exceptional connectivity and entertainment experiences by
combining the power of our superior networks and product innovation.
• Advanced media and entertainment platforms Horizon TV, TiVo, Yelo,
   and TV everywhere products like Horizon Go
• Next-generation broadband internet services with market-leading
   downstream speeds of up to 500 Mbps and seamless WiFi connectivity
• Feature-rich VoIP telephony accompanied by mobile voice and data
   services
• Complete range of voice, broadband internet, data, video, wireless
   and cloud services to business customers across our local fiber-based
   networks

We believe that corporate responsibility is good for our business and
good for society. It’s about how we do business and how we deliver
sustainable returns to our shareholders, while making the most of the
opportunities and benefits that our products and services create.
• Key priority is to promote a digital society for all
• We also actively address our responsibilities to employees, suppliers
   and the environment.

• Over 40 years of cable television and media
   experience
• Plays a key role in establishing the
   company's strategic and financial priorities
• Industry pioneer, visionary and
   humanitarian, who has received numerous
   accolades for his work
• Board member and/or chairman of several
   media and communications businesses

Chief Executive OfficerChairman

• A 30-year veteran of the cable and media
   industry
• Under his leadership, Liberty Global
   has grown into the world’s largest
   international cable company, an expansion
   he was instrumental in building over the
   last two decades
• Board member of a number of professional
   and philanthropic organizations

Revenue is presented as annualized results for the six months ended June 30, 2017.  (2) As of June 30, 2017.  (3) Share prices and shares outstanding as of July 31, 2017.  (4) Enhanced
video includes enhanced cable video and direct-to-home (”DTH”) subscribers.   

Q4’14 Q4 Q4 Q2’17

 

(2)



VTR (Chile)
• Largest cable company in Chile
• 3.3 million homes passed
• 1.4 million �xed-line customers
• 2.9 million RGUs

Liberty (Puerto Rico)
• Own 60% of Liberty Puerto Rico
•  Largest cable company in Puerto Rico
• 1.1 million homes passed
• 406,000 �xed-line
• 803 ,000  RGUs

Virgin Media   (U.K. and Ireland)
•  Largest cable company in the U.K. and Ireland
•  14.5  million homes passed
• 5.8 million �xed-line customers 
• 14.3 million RGUs

Unitymedia

 

 (Germany)
• 

 

Second largest cable company in German  y
• 12.9 million homes passed
• 7.2 million �xed-line customer  s
• 912.  million RGUs

Telenet (Belgium)
• Own 57 5. % of Telenet, traded on Euronex  t
• Largest cable company in Belgium
• 3.3 million homes passe  d
• 2.2 milli n �xed-lineo   customers 
• 5.0 million   RGUs

UPC (Switzerland, Austria 
and Central & Eastern Europe)
• Largest combined cable company in region
• 13.7 million homes passed
• 6.7 million customers
• 13.1 million RGUs

Latin America Europe

(1)  Revenue is presented as annualized results for the six months ended June 30, 2017.
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Liberty Global Contacts

Julia Hart, +31 20 778 3345, juhart@libertyglobal.com
Matt Beake, +44 20 7190 6428, mbeake@libertyglobal.com

      IR contacts : 
Oskar Nooij, +1 303 220 4218, onooij@libertyglobal.com

 

Christian Fangmann, +49 221 8462 5151, cfangmann@libertyglobal.com
John Rea, +1 303 220 4238, jrea@libertyglobal.com

 

Liberty Global Group LiLAC Group

• 3.0 million mobile subscribers

• .82  million mobile subscribers

• 40,0003  mobile subscribers

• 220,000  mobile  subscribers

Cable & Wireless 
• Leading  telecommunications operator in 
   substantially all of its consumer markets, which 
   are predominantly located in the Caribbean and 
   Latin America
• 1.9 million homes passed
• 966,000 �xed-line customers
• 1.6 million RGUs
• 3.5 million mobile subscribers

• 193,000 
 
mobile subscribers

Our Operations
Puerto Rico

Revenue
$ in millions
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